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Part 1
Introduction

In Sustainable today, successful tomorrow we explore real-world sustainable

tourism stories that actually work.

Rather than vague sustainability talk, the podcast focuses on practical, proven
examples. It's not about theory, it's about real stories, case studies, and solutions.
Shared by people who've done it themselves.

Complex topics are broken down into clear, actionable insights that travel

professionals can apply right away.

We're proud to share these stories and would love to explore how your brand can

be part of the conversation.

Best regards,
Anne & Rik Watch trailer
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https://goodtourisminstitute.com/podcast/

Part 2
Listener profile

With Anne and Rik co-hosting, the show blends strategic thinking with real-world
sustainable tourism stories. A rare combination that resonates across the sector.
Our audience includes:

» Travel businesses » DMO's

» Accommodations » Destination management
» Tourism associations » Tourism professionals

» Tourism boards » Sustainability consultants

The following data offers a closer look at who tunes in to Sustainable today,

successful tomorrow:
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Part 3

Listener engagement

From full-length episodes to short-form video content, our listeners and viewers

are tuning in across platforms. The following data highlights key performance

metrics, including episode plays, short-form video views, and our most popular

episodes and shorts to date.

1,300

Full episode plays

() Video plays
Audio plays

Most popular episodes

S1E4 Sustainability
certification:
pursue or avoid

S1E3 Redefining luxury
with Jacada Travel

.=+ S1E3 Does sustainability
come at a price?
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14,000
Shorts plays

() Instagram reels

Youtube shorts

Most popular shorts

S1E1 Why good
sustainable

marketing is key

¥4 S1E4 Sustainability is
not about ticking
boxes

a S1E6 Community-Based
Tourism the Kara-
Tunga way



Topics and guests

We explore a wide range of sustainability topics and make them easy to
understand and apply for travel professionals. Subjects include:

» Sustainable marketing » QOvertourism

» Sustainable luxury travel » Train travel

» Community-based tourism » Sustainable wildlife watching

» Sustainability certification » Sustainable supply chain

» Sustainable destination management » Off the beaten track experiences

We've had the privilege of speaking with inspiring businesses from across the

tourism industry, with more already confirmed for next season, including:

e¥ﬁne‘\ JOCOdO TOWN UF@

TRAVEL

Byway . :uror, Oevaneos


https://www.vail.gov
https://www.jacadatravel.com
https://www.kara-tunga.com/
https://www.evaneos.com
https://pura-aventura.com
https://www.byway.travel

Brand association

is more than a podcast, it's part of the
Good Tourism Institute, a trusted name in sustainable tourism.

Sponsoring the podcast means more than securing airtime. It's an opportunity to
position your brand at the centre of a growing movement of travel professionals
who are actively reshaping the industry.

Through our programs, consultancy, live sessions, and engaged community, we
reach a dedicated audience, all seeking practical tools.

This isn't just about visibility, it's about meaningful brand alignment with:

» A clear, purpose-driven mission
» A highly engaged and focused niche audience

» Atrusted content platform that educates and inspires

Whether you're a certification body, tech provider, destination, or sustainability
brand, partnering with us puts your message in front of the right people, at the
right moment, as they make strategic decisions and invest in solutions for a better
kind of tourism.



Sponsorship packages

We understand that every brand has different goals, budgets, and levels of
involvement in mind. Which is why we offer flexible sponsorship options to suit
a variety of needs. Whether you're looking for a low-commitment way to test the
waters or a full-season partnership, there's a format that fits.

From single-episode mentions to in-depth collaborations, each option is designed
to provide meaningful exposure to a highly relevant audience of sustainable

tourism professionals.

Custom partnerships are also welcome. Let’s find the right fit!

Package Price range Includes
Episode sponsor €100 - €300 » Pre-roll or mid-roll mention
per episode (15-30 sec)

» Link in episode show notes

Segment sponsor €500 - €750 » Sponsored content or short
per episode guest segment (1-3 minutes)

» Link in show notes
» Social media mention

» Newsletter mention

Season sponsor €1.500 - €4.000 » Mention in every episode of
total the season

» Logo in every newsletter

» Dedicated social media
promotion

» Logo on media kit and
website



Audience reach

Our multi-channel reach ensures sponsors gain exposure across platforms trusted
by tourism professionals committed to sustainability. With each new episode,
sponsors benefit from visibility across a trusted community.

Channel Reach

Newsletter 3,000+ subscribers
Youtube 2,200+ subscribers
LinkedIn (Anne + GTI) 20,000+ followers
Instagram 1,700+ followers

Website 3,000+ monthly visits



About Good Tourism Institute

Did you know you don't have to choose between being sustainable or successful?

Travel businesses and destinations are so used to hearing that they should be
more sustainable, and while that is important, it shouldn’t stand in the way from
you being successful.

At the Good Tourism Institute, Anne & Rik transform travel businesses who are
sustainable today to be successful tomorrow through programs and consultancy!

With years of collaboration with hundreds of travel businesses, Anne’s focus lies in
sustainability. Her work on certification often brings up a common question from
these businesses: “What's in it for me?”.

Meanwhile, Rik, with over a decade digital marketing experience, disagreed when
Anne expressed frustration about sustainability being limited to a few ‘do-gooders’
in tourism. He believed that sustainability could set any travel business apart.

They came together to create the Good Tourism Institute. A place where travel
businesses and destinations can use their sustainable practices and turn them into
best-selling travel experiences.

Learn more at: goodtourisminstitute.com



https://goodtourisminstitute.com/
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